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. N.B 1) All question are compulsory.

2) Figures to right indicates marks.

Q.1 Explain the meaning of any seven of the following terms in not less than five lines each:- 14
1) Marketing Management
2) Organisgd Market
3) Gradir;g and Labelling
4)  Green Marketing
5) Questionnaire

6) Traditional channel

7)  Test Marketing

8) _,Produc!lplanning and Development
9) Custo;ner belight

10) Wholesalers

Q.2 Answer any TWO of the following :- ‘ 1
a) What is marketing ? Distinguish between Traditional and Modern Concept of Marketing.
b) .,Explain.the components of marketing mix. State the factors that affect marketing mix.

¢} Explain the main steps in Product positioning.

Q.3 Answer any TWO of the following :- 1
a) What factors will you consider while setting the price of new product ?
b)  Explain in brief the branches of marketing research.

<) ... Explain the main features of marketing strategy.

Q.4 Answer any TWO of the following :- 1

a) What factors affect the choice of a channel of distribution?
b) What are the advantages and limitations of e-commerce ?
c) What are the reasons for the growing interest in rural markets ?
. ~ OR
Q.2 Write short noies on any TWQ :- 1
- iy  Market segmentation

i)  Product- life-cycle
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